Supporting information for WPQ 53751 (2025).

(a) Branding, marketing, or promotional materials;

Total expenditure $90,018 (excluding GST) for the two year period
from 27 November 2023 to 17 November 2025.

Note: We have addressed these questions on an individual basis,
parts of this expenditure may overlap with question (c).

(b) Consultants or contractors engaged for branding, internal
communications, or culture-related projects;

Total expenditure $108,987 (excluding GST) for the two year period
from 27 Nov 2023 to 17 Nov 2025. These are contractors hired to
backfill vacant positions.

(c) Novelty or promotional items such as (but not limited to)
pens, stress balls, model animals, or branded clothing;

Total expenditure $39,842 (excluding GST) for the two year period
from 27 November 2023 to 17 November 2025.

Note: We have addressed these questions on an individual basis,
parts of this expenditure may overlap with question (a).

(d) Office furnishings, décor, or recreational equipment;

Total expenditure $7,749 (excluding GST) for the two year period from
27 November 2023 to 17 November 2025.

(e) Non-essential electrical items or appliances;

Total expenditure is nil.

(f) Staff wellbeing or break-room facilities;

Total expenditure $166,143 (excluding GST) for the two year period
from 27 November 2023 to 17 November 2025.

(g) novelty, decorative, or entertainment items, whether

purchased or hired;

Total expenditure is nil.

(h) repairs, replacements, or damages to property or hired items;

Total expenditure $1,712 (excluding GST) for the two year period from
27 November 2023 to 17 November 2025.

(i) expenditure recorded under “miscellaneous” or “other” cost
categories, listed by agency, date, purpose, supplier, and total
cost?

This information is not readily available within the required timeframe.




