
53753 (2025) Table 1: Total expenditure for question parts a-h 

Question Total cost ($) 
(a) Total cost of branding, marketing, or promotional materials 6,703 
(b) consultants or contractors engaged for branding, internal communications, or culture-related projects;  
 

99,000  

(c) novelty or promotional items such as (but not limited to) pens, stress balls, model animals, or branded clothing;  
 

13 

(d) office furnishings, décor, or recreational equipment;  
 

2,486 

(e) non-essential electrical items or appliances;  
 

5,905 

(f) staff wellbeing or break-room facilities NIL 
(g) novelty, decorative, or entertainment items, whether purchased or hired;  
 

NIL 

(h) repairs, replacements, or damages to property or hired items; and  
 

NIL 

 

  



53753 (2025) Table 2: Total expenditure for question part i 

Agency Supplier Date Purpose Total cost ($)  
The Centre for Family 
Violence and Sexual 
Violence Prevention 

Zoom 15/12/2023 Zoom Licence Fees                    311  

The Centre for Family 
Violence and Sexual 
Violence Prevention 

Prezzy Card 13/06/2024 Prezzy card to encourage youth participation in 
Family Violence and Sexual Violence strategy 
development 

                   487  

The Centre for Family 
Violence and Sexual 
Violence Prevention 

Prezzy Card 13/06/2024 Prezzy card to encourage youth participation in 
Family Violence and Sexual Violence strategy 
development 

                   290  

The Centre for Family 
Violence and Sexual 
Violence Prevention 

Prezzy Card 13/06/2024 Prezzy card to encourage youth participation in 
Family Violence and Sexual Violence strategy 
development 

                   101  

The Centre for Family 
Violence and Sexual 
Violence Prevention 

Prezzy Card 13/06/2024 Prezzy card to encourage youth participation in 
Family Violence and Sexual Violence strategy 
development 

                   101  

Total expenditure recorded under “miscellaneous” or “other” cost categories                 1,290  
 


